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Michelin off-road activities:
a new brand portfolio for

an enhanced customer
experience

Agricultural tracks and systems, material

handling solutions and Powersports
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The Group announces a new brand portfolio
covering some of its off-road activities.

A year and a half after announcing the divestiture of the Camso brand, Michelin is revamping
its brand portfolio and embarking upon a new chapter in its off-road activities, built on a deep
understanding of usage, mastery of materials, and the creation of lasting value for customers.
The Group’s ambition is to become a reference player in off-road mobility, offering complete,
innovative and sustainable solutions, driven by strong and complementary brands that are
rooted in a deep knowledge of composite polymer materials.

Today Michelinis retaining its agricultural tracks and systems, material handling (tires, services,
industrial wheels) and Powersports activities, and has divesting its tracks and bias-ply tires for
the compact construction line.

Agriculture

Agricultural tracks and systems are being rebranded under the MICHELIN brand

Agricultural tracks and systems play a central
role in Michelin’s off-road strategy. They
enable the Group to provide customers with
traction, load distribution and durability
solutions in line with the priorities of today
and tomorrow’s farming sector: productivity,
soil compaction and sustained performance.

Thisrebranding-withoutchangesto products,
performance or manufacturing processes - is
intended to simplify the customer experience
and is part of a long-term vision.

From September 2028, new agricultural tracks might be sold

underthe Camso brand with existing product names. However,
their development and distribution would not be carried out by

the Michelin Group.
Starting in September 2026, tracks, which
had formerly been sold under the Camso
brand, will be rebranded and named
MICHELIN BIBTRACK. This decision is rooted
in Michelin’s agricultural heritage. The term
BIB traces back to a history of innovation
that began in the 1980s, through iconic
ranges such as AGRIBIB, AXIOBIB, YIELDBIB
and EVOBIB. Meanwhile, the systems (CTS',
TTS?), will adopt the Michelin brand without a
change of name.

Product family equivalence

(Friction and Positive) between

Camso and Michelin :

Camso AG 6500 —> MICHELIN BIBTRACK 250
Camso AG 5500 —> MICHELIN BIBTRACK 250
Camso AG 4500 —> MICHELIN BIBTRACK 150
Camso AG 3500 —> MICHELIN BIBTRACK 150

1. CTS : Conversion Track Systems
2. TTS : Trailed Track Systems
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Solideal

BY MICHELIN

Solideal by MICHELIN: continuity and
clarity under the Michelin name

In the material handling industry, Michelin
is redefining its brand portfolio to deliver grea-
ter consistency to its customers and partners.

Industrial wheels and tires that were pre-
viously sold under the Solideal by Camso
brand are moving to Solideal by MICHELIN.
This shift is intended to strengthen the align-
ment of the offering with the MICHELIN brand,
globally recognized for its capacity for innova-
tion and expertise in demanding environments.

Main activities of Solideal by MICHELIN :

Warehousing, Distribution Airport ground support

and Manufacturing handling (GSH)
Port Waste
operations management

In the Powersports segment, Michelin
has chosen a deliberately differentiated
approach, based on the expertise and
credibility of a brand that is well-established
in the market. These tracks and systems,
currently sold under the Camso Powersports
name, will move to the Camoplast brand.

Camoplast benefits from a unique legacy,
built over more than 40 years and shaped
through closerelationshipswith enthusiasts,

What is Michelin’s
Powersports segment?

3. Original Equipment Manufacturer.

Material Handling

;Powersport

A new identity shaped
by our heritage

* Track systems for ATVs
and Side-by-Sides vehicle

Solideal

ON-SITE SERVICE + BY MICHELIN

Aa

Solideal On-Site Service, meanwhile, which
specializes in tire maintenance, becomes
Solideal On-Site by MICHELIN. This change
asserts Michelin’s commitment to develo-
ping high-quality services right where cus-
tomers need them.

These brand transitions will not affect tire
performance, manufacturing processes, or
service delivery, ensuring business conti-
nuity and a seamless transition for cus-
tomers and the broader ecosystem.

solideal.com

distributors, and OEMs?® in the field.

Camoplast is refining its snowmobile track
naming structure around key benefits. The
offering continues to be organized by riding
segment: trail; mountain; cross-country;
utility; racing. Track system names for UTVs
side-by sides remain unchanged

The new identity will be gradually introduced
beginning in November 2026.

* Tracks for
snowmobiles
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Pictures could be found here .

About Michelin

Michelin is building a world-leading manufacturer of life-changing composites and experiences. Pioneering engineered materials for more than 130
years, Michelin is uniquely positioned to make decisive contributions to human progress and to a more sustainable world. Drawing on its deep know-how
in polymer composites, Michelin is constantly innovating to manufacture high-quality tires and components for critical applications in demanding fields
as varied as mobility, construction, aeronautics, low-carbon energies, and healthcare. The care placed in its products and deep customer knowledge ins-
pire Michelin to offer the finest experiences. This spans from providing data and Al-based connected solutions for professional fleets to recommending
outstanding restaurants and hotels curated by the MICHELIN Guide. Headquartered in Clermont-Ferrand, France, Michelin is present in 175 countries
and has 129,800 employees (www.michelin.com).

Information correct at date of publication — 08/2026
MFP Michelin 855 200 507 RCS CLERMONT-FERRAND. Share capital: 504 000 004 € - Design: 10h10 Studio - Photos: DR - All rights reserved.

MICHELIN



